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Guests from all over attended a special event in Shrewsbury 
in September to celebrate the 150th birthday of Morris 
Lubricants.

Grocer and candlemaker James Kent Morris could never have 
envisaged the future evolution of his business to a global oil 
exporter when he set up shop in Shrewsbury on December 
7th 1869.

Today the business is still run by his family descendants and 
still based in Shrewsbury. Now one of the leading oil blenders 
in Europe, with a sister blending company in India, Morris 
Lubricants exports quality oils to 90 countries worldwide.

Maintaining the James Kent Morris’ family link to the business 
are his great great grandsons, Andrew and Edward Goddard, 
who are executive chairmen.

The special birthday party was held at the Albright 
Hussey Manor Hotel, Shrewsbury where guests, including 
shareholders, suppliers, senior management and ex-staff, 
celebrated “150 years of tradition and excellence”.

Every guest received gifts - a handmade candle from the 
Ironbridge Gorge Museum, a small bottle of the latest engine 
oil and a limited edition Morris Lubricants Haynes manual 
– which told the story and demonstrated the company’s 
evolution over the past 150 years.

On arrival at the hotel, guests were greeted by Talisman, a 
20th century Fowler B6 Big Lion road locomotive built from 
scratch by Alex Sharphouse and his team in Cumbria, with 
support from Morris Lubricants. Mr Sharphouse spoke about 
the six-year project to recreate Talisman.

The birthday party, which included entertainment from a 
street magician and swing band, ended with a spectacular 
fireworks display.

Andrew Goddard thanked guests for supporting the successful 
growth of the business over the years. 

“On December 7th 1869, James Kent Morris signed the lease 
for 7, Frankwell, Shrewsbury,” he added. “Alongside the 
grocer’s store he also acquired Mr Samuel Asterley’s Tallow 
Chandlery.  Little did he know on that day that 150 years 
later his great, great grandson would have the pleasure to be 
addressing you all this evening.  

“James Kent Morris was, without doubt, an entrepreneur and 
he very quickly worked out that much of the success for his 
business was to be made in the manufacture of candles. 

“He quickly became an agent of the Anglo-American Oil 
Company and that, as they say, was the start of what has now 
become one of the most successful and longest established 
lubricant companies on the planet, with a reach into over 90 
countries worldwide.

“This success, however, has not been by chance, it has been 
achieved through hard work, dedication and sensible management, 
by foreseeing and handling challenges along the way.  

“James Kent Morris’ ethos, “to do the commonly thing 
uncommonly well brings success”, has seen us go from 
strength to strength as subsequent generations of the Morris 
family have taken charge of the company.

“But without doubt it’s our wonderful employees that have 
made the company what it is today. No business that I am 
aware of, however, has survived for a duration anywhere near 
what we have without the support and loyalty of fabulous 
customers.

“The last 150 years have been truly momentous for Morris 
Lubricants and your support, and that of many others before 
us, has given this company an incredibly strong foundation.”

He finished his speech by paying tribute to the work and 
guidance of his father, David Goddard, the fourth generation 
of the business, who was presented with a silver salver to 
mark his 50 years’ service to the company. 

They took a step back in time as they viewed a display 
showing the history of the business, including Morris 
Lubricants’ move to the Castle Foregate works in 1927  
where it still produces quality lubricant products today.

MORRIS LUBRICANTS CELEBRATES 
ITS 150TH BIRTHDAY IN STYLE!



Returning to Shrewsbury in its complete and working state for 

the very first time, the arrival of Talisman to the Shrewsbury 

Steam Rally was a landmark occasion for Shrewsbury’s Morris 

Lubricants. 

Celebrating the end of the first phase of an epic project that 

has so far, taken six years to complete; the re-birth of one of 

the most iconic steam road locomotives of the 1920’s coincides 

with the celebration of 150 years of successful business for 

Morris Lubricants. 

Conceived in a Cumbrian workshop by steam enthusiast 

and engineer Alex Sharphouse, the dream to begin a project 

that would recreate an authentic Talisman Fowler B6 road 

locomotive sparked the interest of Morris Lubricants, who 

wanted to become a key part of such a significant project. 

Taking pride of place at Shrewsbury’s annual Steam Rally, 

Talisman and her crew enabled the crowds to see for 

themselves the epic size and the engineering involved in the 

reconstruction of the road locomotive. Scouring the UK for 

parts, materials, craftsmen and a host of partner organisations 

to enable the authentic recreation of new and retrieval of 

original Talisman parts, Alex’s dedication to the project has 

allowed a new generation of steam enthusiasts to view an 

engine that would have otherwise been lost. 

Capturing the hearts and the imagination of Shrewsbury 

Steam Rally judges and visitors alike, at the end of two days of 

exhibiting, Talisman made its journey back home to Cumbria 

with the award for ‘Best in Show’. 

Set to begin the next part of its journey, plans are in place 

to see Talisman embark on a tour to various locations in the 

UK. Demonstrating its engineering excellence as well as its 

aesthetic beauty, the story for Alex, Morris Lubricants and the 

2019 Talisman has only just beginning. 

“We are excited to be a part of what comes next for Talisman. 

We have already achieved what at first we thought was 

impossible through the building of this iconic road locomotive, 

so now we know that we can achieve anything we put our 

minds to. Watch this space, Talisman is coming!” 

To keep up to date on the progress of Talisman, to subscribe 

to regular updates from the Talisman Times and to view 

footage of Talisman being created, please visit the Morris 

Lubricant website: www.morrislubricants.co.uk

Edward Goddard, Executive Chairman at Morris Lubricants 

comments: 

“As a family of steam enthusiasts ourselves, when we heard of 

Alex and the work that he was undertaking we were very keen 

to get involved. To build and bring such an iconic engine out of 

the history pages and back into present day life was not just 

an irresistible challenge that we wanted to be a part of, it also 

coincided with the 150-year Anniversary of Morris Lubricants. 

Illustrating our respect to the skills and expertise of the past 

and our commitment to innovation and the future, we felt that 

Talisman was the perfect fit for us.”

Rolling into the Morris Lubricants headquarters in Shrewsbury 

on the 23rd August, Alex and his wife Charlotte having 

transported the 19 tonne steam engine from Cumbria on the 

back of a lorry, stoked the fire bringing Talisman to life for the 

first time in front of two generations of Morris Lubricants’ 

Goddard family. All direct descendants of company founder 

James Kent Morris, Father David Goddard with his sons 

Edward and Andrew Goddard, Executive Chairman were 

the first to set eyes on a working Talisman this century. A 

significant moment for the Goddard family, Alex and his team 

alike, the project had come full circle, from concept to reality 

back in Shrewsbury town:

“After all this time and hard work, we are extremely proud 

to be bringing Talisman to Shrewsbury in its complete and 

working state, to take pride of place at the Shrewsbury Steam 

Rally. It is proper old-fashioned engineering at its finest and 

we are very proud of what we have achieved. The support we 

have received from Morris Lubricants has helped us greatly 

throughout the entire course of the project, so to be able to 

show the family the finished article is a pleasure.” Said Alex.

Giving engineers of today and the future the opportunity 

to watch and learn how to create the different elements 

of Talisman with the techniques, materials and skills of the 

early 1920’s, each step of the project has been recorded and 

documented for posterity. Supported by Morris Lubricants 

brand ambassador Guy Martin, who has, through his keen 

interest in the project become an avid follower of its progress, 

Talisman has become an important piece of living history.

TALISMAN TAKES BEST IN SHOW  
AT SHREWSBURY STEAM RALLY



INVESTMENT BY 
MORRIS LUBRICANTS  
TURBO-CHARGES 
DELIVERIES TO 
CUSTOMERS 
Morris Lubricants has invested £150,000 in a new turbo-charged 

delivery service to ensure that most customers now receive their 

orders within 48 hours.

Morris Lubricants, which is celebrating its 150th birthday this year, 

launched the new service in August after investing in a new delivery 

fleet comprising a new lorry and a pair of double decker delivery 

trailers.

The new tractor unit and trailers make deliveries up to three times 

a day to a distribution hub in the Midlands, from where Morris 

Lubricants’ products are distributed to customers nationwide. 

Morris Lubricants also retains its own fleet of DAF and Scania 

lorries to make specialist bulk load and hazardous product 

deliveries and collections from customers across the UK.

Graham Fewtrell, Morris Lubricants’ transport manager, explained 

that, in the past, customers could wait for up to six days for their 

orders to be delivered when the company had its own fleet of 12 

vehicles servicing England, Wales and Scotland.

In an age of next day deliveries in the retail sector, the company 

decided to “turbo-charge” the delivery of its lubricants products to 

meet evolving customer expectations.

The faster delivery service means that products spend far less 

time sitting on shelves waiting for despatch from the company’s 

Shrewsbury works, making the production and delivery process 

much more efficient.

“The new delivery service was introduced on August 19 and the 

highest number of pallets we have delivered to the hub in a month is 

2,694 in October,” revealed Graham. “We are delivering an average 

of 100 pallets daily, which has definitely improved customer service 

and efficiency within the business.

“Whereas in the past our drivers were delivering two loads per 

week, they are now delivering loads in the double decker trailers to 

the hub up to three times a day, five days a week between 6am and 

6pm. This way, we can guarantee that all orders will be delivered 

within 24 to 48 hours.”

Morris Lubricants’ managing director Chris Slezakowski said: “It’s 

very challenging to service all parts of the UK with a limited number 

of vehicles. That’s why we have called on the services of third-party 

hauliers who have at their disposal thousands of lorries to carry our 

deliveries to wherever they need to be.

“We have also changed what our own fleet does. Our drivers now 

deliver bulk loads and hazardous products, make collections and 

cater for specialist orders that require particular attention.”

A new stocking policy has also significantly increased availability 

of products off the shelf. Until fairly recently, Morris Lubricants 

operated a ‘pull’ production system which responded to customer 

orders as the first priority. 

Whilst this is an effective way to respond to demand, it can 

sometimes place heavy demands on manufacturing, particularly 

during busy periods, which may result in stock imbalance.

“With around 3,000 stock keeping units (SKUs) available from 

our catalogue, we have a wide range of products to make to meet 

customer demand and it is not efficient to keep swapping from 

one product to another primarily because of incoming orders,” 

explained Mr Slezakowski. 

“What we decided to do is to hold stock of products based on 

their demand frequency and produce stock according to a forecast. 

Whilst this is not a new concept, what is new is the way in which 

we categorise SKUs and the frequency with which we review the 

forecast. By combining market trends and seasonal demands, we 

are able to set production plans further into the future and we have 

adjusted stock holding to suit.

“There is a 92% probability that if you place an order with us, we 

will have that product in stock and, if it is not in stock, we will 

typically take no longer than 10 days to make it. With the exception 

of a few highly specialised products, such as those with a limited 

shelf life or those which require temperature-controlled processing, 

we now offer a better delivery service across a wider range of 

products.

“To improve efficiency, we now have the benefit of our own fleet 

plus third party hauliers and the transport system is working 

beautifully. Coupled with our new stocking policy, we are now 

better able than ever to meet customer demand and further 

investments are underway to take us to an even higher level of 

service.

“When added to our reputation for quality and innovation, we 

believe that we offer our customers outstanding value in today’s 

market.”

One of Morris Lubricants’ 
new double decker trailers 

which has improved the 
delivery service.



Morris Lubricants’ executive chairman 
has achieved his goal of climbing Mount 
Snowdon blindfolded to raise money for 
Guide Dogs for the Blind.

Andrew Goddard took on the big 
challenge to help Shrewsbury-based 
Morris Lubricants towards its £10,000 
fundraising target to pay for the training 
of a guide dog puppy. 

He rates it as one of the toughest 
challenges he has taken on in his lifetime. 
“It was very hard work and, having never 
climbed Snowdon before, I was glad to 
have had a blindfold on,” he joked. “I just 
kept going to get to the top.

“I have climbed Ben Macdui, the second 
highest mountain in Scotland, but this 
was a much harder climb with the added 
handicap of not being able to see where 
I was going. It’s very disorientating and 
you rely totally on your other senses. 

“I can understand how dependant blind 
people must be on guide dogs to assist 
them. Not being able to see is very 
limiting.

“It’s a great sense of achievement to 
have done it, but I must confess I was 
worried about the challenge when 
friends kept telling me how hard it was  

ANDREW RISES TO A SNOWDON 
BLIND SUMMIT CHALLENGE!

Morris Lubricants has signed up for 
one of the Guide Dogs for the Blind’s 
‘Learn’ packages, which involves 
adopting and naming a guide dog puppy 
and funding its two-year programme of 
training and development. The name 
chosen for the company’s adopted guide 
dog is Morris.

Blindfolded Andrew Goddard is assisted 
by his sons William and George to reach 

the summit of Mount Snowdon.

going to be and they  
were not wrong.”

Andrew was joined  
by his wife, Sarah,  
sons William and  
George and dog  
Bramble on the  
challenge as well as  
his brother and  
sister-in-law Edward 
and Vicky Goddard  
and work colleagues.

In total the  
challenge has raised  
nearly £5,000 and Andrew is hopeful 
that other fundraising by Morris 
Lubricants and sister companies Morris 
Leisure and GB Lubricants will hit the 
£10,000 target by the end of the year.

With this year being Morris Lubricants’ 
150th birthday, staff are pulling out all 
the stops to make fundraising a success, 
with successful raffles, competitions and 
a charity football match already held.

A Just Giving online page has been created at  
www.justgiving.com/fundraising/blind-summit-challenge   
for those wishing to support the fundraising

MORRIS LUBRICANTS SPEEDS 
UP BULK FILLING LINE WITH 
£200,000 INVESTMENT 

Investment totalling £200,000 has increased 
the flexibility, control and speed of a 
bulk filling line at one of the UK’s leading 
independent lubricants companies.

Shrewsbury-based Morris Lubricants, which 
is celebrating its 150th birthday this year, 
began installing the new, digitally controlled 
line on November 1st and it was fully 
operational 17 days later. 

The installation, which also includes a pallet 
wrapping machine, was so smooth that 
the company fulfilled all orders throughout 
the process. Six contractors helped the 
company’s maintenance team on the 
project, which was designed and managed 
by Steve Reading, group engineering 
manager.

“The new, semi-automated system is more 
flexible in transferring product within the oil 
works to our filling lines and has increased 
the container filling speed,” said Mr Reading. 

The new system transfers 20,000 litres of 
oil an hour to the filling line where nine IVCs 
are filled in an hour compared to four-and-
a-half on the previous line. The new line fills 
barrels from 20 to 205 litres at 1,000 litres 
every three minutes.

Morris Lubricants’ managing director Chris 
Slezakowski is delighted with the success 
of the new filling line and its smooth 
installation.

“The largest volume of product that we 
ship is either in tankers, delivery tanks or 
barrels,” he said. “It accounts for 40 per cent 
of our volume.

“Our previous bulk filling line had been 
manually operated for many years, so 
we invested to introduce a faster, better 
controlled and lower energy line that is 
more easily managed.

“We can now control the pumps more 
accurately and the filling speed of five litres 
per second is double that of the previous 
line. We can fill a tanker in about 20 minutes 
when that used to take us an hour.

“We can also measure exactly what has 
gone into the tanks or barrels with a high 
degree of accuracy and power consumption 
has reduced by 50 per cent.

“The installation was well planned and 
executed, and we have managed to improve 
a significant part of our production The new 
filling line gives us better control, better 
traceability, better record keeping and faster 
sample inspection.

“We are able to meet customer demand 
with speed and increased efficiency, which 
improves productivity, saves times and gives 
us an edge over our competitors.”



1869
James Kent Morris founded Morris & 
Company, in Frankwell, Shrewsbury.

1877
JK Morris started importing paraffin 
to burn in paraffin lamps, which were 

superseding tallow candles.

1894
JK Morris II became Managing Director 

and ran the business with his brothers. The 
business, by this time, consisted of groceries, 

confectionery, a bakery, wines and spirits, 
and a growing lubricants business.

1911
Lubricant manufacturing continued to 
expand, leading to a need for larger 
premises and thus a move was made 
from New Street to Rowley’s House 

in Hill’s Lane.

1915
First major contract to supply oil 

and greases to the Sentinel Waggon 
Works, Ditherington, Shrewsbury.

1927
Oil manufacture moved to the recently 

purchased “Corbett’s Perseverance 
Iron Works” in Castle Foregate, 
Shrewsbury, which cost £6,500.

1936
L.A Paterson became  

a Director.

1942
Morris introduced its flagship brand  

“Golden Film”.

1943
L.A Paterson became Chairman 

and Managing Director.

1967
L.A Paterson’s younger  
daughter Diana married  

David W. Goddard.

1969
David W. Goddard joined  

Morris & Company.

1983
Blow-moulding machinery 

installed, producing half litre and 
1 litre bottles.

1988
Edward W. Goddard, a fifth 
generation descendent of  

J.K Morris, joins the company.

1989
John D. Alton joins the company 

as Chief Executive of the 
Lubricants Division.

1991
Further computerised systems 
are brought in to improve and 

increase production.

1992
First major international export 

order distributed.

1996
Andrew J. Goddard, a fifth 
generation descendent of  

J.K Morris, joins the company.

2005
Edward W. Goddard, becomes 

Managing Director of Morris Leisure.

2008
Andrew J. Goddard, becomes 
Managing Director of Morris 

Lubricants.

2010
H.R.H Princess Anne opens new 

blending facility.

2014
Talisman restoration project begins.

2015
Diana Goddard, a fourth generation 
descendent of J.K Morris becomes a 

Director.

2016
Morris Lubricants relaunches the 

“Multivis” brand, a range of superior 
quality automotive engine oils.

2018
Andrew and Edward Goddard 

become Joint-Chairmen of Paterson 
Enterprises.

2019
Talisman project completed  
and arrives in Shrewsbury.

Guy Martin and Alex Sharphouse discuss the Talisman project

James Kent Morris, Founder

James Kent Morris set up business as a grocer and  
candle maker in Frankwell on December 7th 1869 Morris family portrait, c1890

Morris family portrait, 1907

The four Morris brother, including J K Morris Jnr.

Oscar Jones, 
pictured in 
1920s, was the 
first employee 
at the oil works 
and James Kent 
Morris’s driver

Wedding of Leonard Paterson and Mary Thomas, 1937

Morris Oil and Grease 
Works, Hill’s Lane, 
Shrewsbury

Corbett’s  
Perseverance Works

Diana and Virginia on 
Holiday with grand 
parents, Bert and 
Fanny Paterson (neé 
Morris),1950s

Morris Board  
of Directors, 1969

Diana and David 
Goddard’s Wedding, 1967

Morris production line, 
1972

Computerised systems, 
1991

Rob Jones and Mike Barber on the Golden Film filling line, c1970

John Alton appointed  
Chief Executive, 1989

Kenny Crane on 5 litre  
filling line, 1986

Morris Lubricants Staff with  
25 years’ experience, c2000

New storage tanks 
and racking, 1997

Brian Edwards and 
Chris Williams, 1997

Princess Anne opens 
new blending facility, 
2010

Morris Export team, 
2005

Andrew and Edward 
Goddard, 1998

Rally Sponsorship, 
2007

Morris Lubricants Board of Directors, 2005



Following a successful season which secured him second in the 
British Truck Racing Association (BTRA) Class 1 championship, 
Morris Lubricants-backed truck racer Dave Jenkins is already raring 
to go for next year, hoping that the momentum of a successful 
season will carry him into first place for 2020.

The truck racing season saw 32 races spread over eight weekends, 
with famous British circuits such as Brands Hatch and Thruxton 
joined by Germany’s Nürburgring. Throughout the season, Dave 
was in the title fight, taking multiple wins, pole positions and fastest 
laps in his Morris-backed Team Digraph MAN TGX 12000.

OUT OF THE BOX 
“We got off to a brilliant start, pole positions, fastest laps, in 
both the first two weekends and we were in the hunt for the 
championship at the beginning of the season,” says Dave. “We 
lacked a bit of momentum in the middle part. Both Nürburgring and 
Donnington were not great rounds for us in terms of scoring points. 
Then we went to Snetterton and had a brilliant weekend with wins 
and fastest laps, and at the three-quarter stage we were within 12 
points of the lead again.”

However, in a championship where consistency is critical, with just 
a one-point gap between finishing positions, a late-season race 
retirement put paid to championship contention.

“At the penultimate event in Pembury, we got tangled up with 
another driver. It was a racing incident, but a piece of bodywork 
came up underneath the truck, sheared a front brake supply off and 
two corners later I had no front brakes.

“Thankfully it didn’t result in a catastrophic crash, but it did 
mean I recorded a DNF in that race. That left us trailing the 
championship by thirty points with only one race weekend left. 
That was the turning point of the season and meant I went into the 
Brands Hatch event looking really to consolidate second place in 
the championship. We couldn’t give up though, in case [eventual 
champion] Ryan Smith encountered any issues.’

Three podiums from the final four races at brands Hatch were not 
enough to overturn the points deficit, however. ‘We were at least 
able to show that had we not had the DNF, the end-of-season result 
might have been different, and at least we were still in the fight. But 
it’s the points loss that cost us,’ Dave says.

“So, it was a strong beginning, and a good end, but ultimately just 
not enough to take the title.”

POLE POSITION 
In a season so closely contested, it was the first turns of the 
wheel in anger in April and May that Dave picks out as his best 
performance.

“The pole positions at Brands Hatch and Pembury at the start of 
the season were the highlight for me,” he reminisces. “When you 
qualify on pole position and start the first race of the weekend on 
the front row of the grid, it sets you off on the right foot.

“To come out from the winter and go straight to Brands Hatch with 
no testing and get pole position on the first run out was a perfect 
feeling at the start of the year.”

LEARNING CURVE 
While a second-place may be slightly disappointing for a former 
champion, 2019 adds another year of experience to Dave’s CV. Both 
he and the team are hoping to carry the momentum gained from 
the positive finale into next season.

“We have some technical changes planned for the truck and hope 
to do some testing over the winter. We will come right back out 
fighting,” he adds. “We go racing because we enjoy it, in a strange 
kind of way it is relaxing, getting us away from normal work. But 
you also want to do well, and when you’ve been near to the top 
as often as we have, and when you’ve won the championship 
previously, anything less than that can be a bit of a disappointment, 
and it pushes us to do better.”

Dave also used this year to adapt to a new role, becoming less 
‘hands-on’ with his truck and concentrating mainly on the driving. 
“I’m getting older, I’ve got family commitments, additional work 
pressure, it’s harder work than before preparing for an event than 
it used to be,” he says. But I’m supported by a very able and very 
willing team, which has allowed me to step back a bit from the 
engineering side of things this year and concentrate on the driving, 
although I still have been involved in the mechanics at some point 
this year!”

BACK STRONG 
Dave has been backed all season by Morris Lubricants, a relationship 
that has seen him become a brand ambassador for the Shrewsbury-
based company, promoting its range of heavy-duty oils, fluids and 
lubricants as well as getting involved with fellow ambassador Guy 
Martin on some projects.

“Morris has been brilliant this year. We’ve had great interaction 
from them and their guests. We’ve been proud to represent Morris 
Lubricants, as we always have been and long may it continue,” he 
concludes.

Ambassadors...

A SEASON OF EXPERIENCES  
FOR DAVE JENKINS AND  
MORRIS LUBRICANTS



With podiums and a win under her belt, Morris Lubricants 
ambassador Lydia Walmsley is rightly happy with how her 2019  
Mini Cooper Pro season has been…

A second year in the Mini Cooper Pro series proved to be a 
breakthrough one for Morris Lubricants ambassador Lydia 
Walmsley, with five podiums, including a debut win, leaving her 
fourth in the championship.

Lydia’s striking blue and yellow car became a fixture towards the 
front of the field, leading for the first time at Oulton Park earlier in 
the year and battling for podium positions with other championship 
contenders. Her first win at the season finale at Snetterton leaves 
her in a good place for the 2020 championship.

“It’s been a great year,” says Lydia. “When the results started 
coming up, I did wonder what we did differently from last season!”

WINNING WAYS FOR WALSMLEY

STEPPING UP 
Lydia’s first podium came in the 
second race of the season at 
Oulton Park, in a race she also 
led at one point before eventually 
finishing third. “It was amazing, I 
cannot explain the feelings at the 
time,” she recalls. “I always knew 
that we could do it but just having 
the recognition that we did  
meant that we could move 
forward.”

The podium set the tone for the rest of the season and gave Lydia a 
lot more confidence going forward. “Once you’ve done it once you 
think that you can do it again, and you aim for the next step, but it 
was a massive confidence boost, not just for me but my whole team, 
and I think my sponsors. They’re putting a lot into it as well and it was 
brilliant to show them the results and that we could do it,” she says.

WINNING WAYS 
Oulton was followed by a third at Brands Hatch, and second places 
at Croft and Donington Park, before the final round at Snetterton, 
and the last race of the season, yielded that first win.

“I’ve been racing cars since I was 
14, I’m 17 now, and it was my 
first win. I couldn’t have finished 
the year much better, so it was 
brilliant,” Lydia comments. “we 
led every single corner of the 
race, and after every lap, I was 
counting them down. I was so 
happy and relieved that we had 
finally done it. I had been waiting 
for and dreaming of this win for 
so long. The whole team was ecstatic.”

Lydia fought for the race win against newly crowned Cooper Pro 
champion Robbie Dalgleish. “I felt surprisingly calm in the lead,” she 
says. “At the end of the race it started to rain, and I was the first 
one getting into each corner as it was getting wetter and wetter, so 
to have no one else to gauge off was hard.

“It’s a lot nicer to be at the front than chasing. It’s easier to chase, 
but it’s nicer to lead!”

She also recognises the efforts of her family-run team in her success 
this year. “There’s so much effort that goes on with my team, and it 
makes the results more worthwhile as well.”

FORWARD PLANNING 
For 2020, Lydia will again be taking to the track in the Cooper Pro class 
and will be carrying the confidence of her first win into the new season.

“I’m hoping to be in the top three of the championship, but ultimately, 
we are going to go for more podiums, and hopefully more race wins 
now we’ve had the first one, and I’d like to be challenging for the 
championship next year,” she outlines. “I think we’re in a good place. 
We know where we are with the car, and with the driving side of things 
so I think we can challenge for more top steps next year.”

The series will also follow the TOCA timetable for two weekends, 
racing in the wheel tracks of the British Touring Car Championship 
(BTCC), a programme the Morris Lubricants ambassador is aspiring to.

“I have been to a couple of touring car events, and they’re great,” 
she says. “The atmosphere is brilliant across the weekend, so to be 
racing with them at two events next year is exciting, and the races 
will all be broadcast on ITV4 as well, which is even better. It will be 
a fantastic opportunity.”

SPONSORSHIP POTENTIAL 
Finally, Lydia is pleased that her success this year has allowed her to 
repay her backers faith in her. They put so much into my activities 
and at the end of the day I would not be on track without them, so 
that’s been a highlight for me, to expose them by having their name 
on a car at the front of the grid.

“It’s been brilliant working with Morris Lubricants this year, they’ve 
supported me for a second year in 2019, and I hope it continues. 
It’s great to be associated with a well-known company, and to be 
using their products this year, which have been propelling me to the 
front,” she concludes.

Ambassadors...



Educating our customers and consumers about oil is 
very important to us here at Morris Lubricants, we  
want to pass on our vast lubricant knowledge 
accumulated over the 150 years we have been in 
business to help customers choose the right oil for  
their vehicles or industry. 

Our Automotive Product Manager, Adrian Hill of 
“ASK ADE” fame has developed a selection of training 
modules to help customers understand specific areas  
of lubricants and lubrication, so far we have had a 
fantastic response to these courses. 

Our Theory of Lubrication courses are for individuals 
who want to extend their oil knowledge, or those of  
you who attended our Part 1 course and want to learn 
just a little bit more. 

Training Days 

AGRICULTURAL  

AND OFF-HIGHWAY  

TECHNOLOGY 

Hardware and Lubrication Training: 

Wednesday 5th February

THEORY OF  

LUBRICATION TRAINING 

UPCOMING COURSE DATES: 

Wednesday 4th March

Wednesday 22nd April

FREE TO ALL  

MORRIS LUBRICANTS  

CUSTOMERS AND  

THEIR EMPLOYEES

If you would like some more information or 
would like to attend then please contact us at 
marketing@morris-lubricants.co.uk 

A member of Morris Lubricants 

management, has won a prestigious 

national award for the industry.

Owen Lloyd, 27, from Shrewsbury, capped 

a memorable year personally by being 

named the United Kingdom Lubricants 

Association (UKLA) Young Employee 

of the Year. He is the first employee of 

Morris Lubricants, one of Europe’s leading 

independent lubricants companies, to win 

a UKLA award for 19 years.

The accolade follows Owen’s promotion 

to group purchasing manager at Morris 

Lubricants and its sister company GB 

Lubricants in Gateshead earlier this year.

One of the first two graduates to 

join Morris Lubricants’ new graduate 

recruitment programme in 2016, 

Owen spent a year working in 

different departments to gain a greater 

understanding of the company and how 

the business operates in home and 

international markets. 

He then secured a full-time role as a 

buyer in the company’s procurement 

team and was promoted earlier this year.

Having achieved the UKLA Certificate 

of Lubricant Competence, he has also 

completed a Diploma with the Chartered 

Institute of Procurement and Supply. 

This course has covered areas such 

as the business needs in procurement 

and supply, negotiating contracts and 

managing supplier relationships. 

Over the next year, Owen will look 

to achieve Chartered Membership by 

completing further modules, such as 

global commercial strategies and future 

challenges for the profession, which will 

help him with his new role and further his 

professional development.

OWEN NAMED UK LUBRICANTS 
INDUSTRY’S YOUNG EMPLOYEE 
OF THE YEAR

“It was fantastic but a real surprise to win 

the award alongside my colleagues and 

peers within the industry,” said Owen, 

an agricultural engineering graduate of 

Harper Adams University. “It is nice to  

be recognised for the work I’ve done.

“Morris Lubricants has been investing 

in training for myself and other young 

employees for many years and it’s great 

that the company has given me such a 

responsible role within the company. 

Now I have an opportunity to help other 

new graduates develop into the industry.”

Owen is responsible for buying all the 

raw materials from around the globe for 

Morris Lubricants and GB Lubricants. 

“I really enjoy not only working with 

everyone at Morris Lubricants, but also 

dealing with our suppliers who are based 

around the world,” he said.

“Despite the uncertainty around Brexit, 

the company is looking forward to an 

exciting future. Technology is ever-

changing in this industry and we will have 

to adapt to consumer trends - as we 

have done successfully for the last 150 

years - and continue to search for new 

opportunities worldwide. Our exports 

have been very successful and now 

account for one third of our business.”

Speaking about the Young Employee of 

the Year award, Deborah Grigg, manager 

of UKLA Secretariat, said: “All the 

applicants were very strong this year,  

so Owen did exceptionally well to be  

the overall winner.”

Morris Lubricants’ managing director 

Chris Slezakowski described Owen as 

a great ambassador for the company 

who had influenced several key strategic 

business decisions.

“Owen has set an exemplary example as 

one of the first graduates introduced to 

our company and his success has driven 

the decision to recruit another intake 

of young employees. He will be heavily 

involved with the training and mentoring 

of the new graduates and has expressed 

a desire to inspire them to be future 

leaders of Morris Lubricants, which he 

himself aspires to become. 

“I believe that Owen is not only a key 

member of our team but will also be 

influential in leading our business and 

overcoming the future challenges of our 

industry, about which he is passionate.”

Owen Lloyd (centre) receives his award from 
UKLA president David Hopkinson (left) watched 

by David Wright, UKLA director general.



Versimax HD16 5W-30 is a heavy duty diesel engine 
oil, manufactured from Group III base fluids. This 
product contains an advanced additive package 
formulated to provide the utmost protection when 
operating in very severe conditions with extended 
drain intervals.

Versimax HD16 5W-30 has been developed for use in diesel engines 
fitted with exhaust gas re-circulation (EGR), selective catalytic 
reduction (SCR – Adblue) NOx reduction systems, diesel oxidation 
catalysts (DOC) and diesel particulate filters (DPF). Versimax HD16 
5W-30 has been designed to cope with increased levels of bio-fuel and 
their effect in the engine.

Versimax HD16 5W-30 is designed for use in Euro 5 / Euro 6, Interim 
Tier 4 / Stage 3B / Tier 4 and Stage 4 diesel engines, where any of the 
performance levels shown below are specified. Market sectors include: 
commercial vehicles, coaches, buses, off-highway and agricultural 
equipment, etc.

Always check manufacturers handbooks to ensure the correct engine 
oil is being used or seek technical advice.

Versimax HD16 5W-30 has the  
following performance levels: 
API CK-4 / SN, ACEA E6 / E9 / E7, 
CAT ECF-3, Cummins CES 20086, 
Detroit Diesel DFS Oil Specification 93K222, 
Mercedes Benz 228.51 / 228.31, 
Deutz DQC IV-18 LA, MTU Type 3.1, 
MAN M3775, Volvo VDS-4.5, Mack EO-S-4.5, Renault VI RLD-3

Available in the following sizes:  

• Bulk, Part no: SXE 101

• 1000L, Part no: SXE 102

• 205L, Part no: SXE 205

• 25L, Part no: SXE 025

Product Category:  
Heavy Duty Diesel 
Engine Oils

VERSIMAX HD16 5W-30   
Advanced Diesel Engine Oil

To keep up to date with all of our latest products, why not sign up for our product bulletins.  
Just email marketing@morris-lubricants.co.uk

NEW PRODUCT 
BULLETIN!

Like Guy, why not give our aerosol range a try...

• MD4 Multi Purpose Maintenance Spray • Chain Lubricant Fully and Semi Synthetic

• White Grease With PTFE • Anti Seize Compound

• Solvent Cleaner • Carb Cleaner 

• Solvent Degreaser • Surface Conditioner

For m
ore informatio

n contact:  

0174
3 232 200For a multitude of challenging 

applications...

Simply input the vehicle registration or select from  
a wide range of makes and models to identify the  
correct lubricants.

www.whatoildoineed.com

WH4T O1L
Scan me...



As one of Europe’s leading manufacturers of 
automotive lubricants, we have been delivering 
lubricant innovation since the first Benz motorcar.

This Augmented Reality app allows you to experience 
an internal 3D visual view of how our lubricant flows 
through an engine, showing you why the right oil is 
crucial to the life of your vehicle. 

Within the app you can also discover what oil you 
need in your vehicle by linking with our dedicated  
oil finder site, or grab some quick tech help via our 
Ask Ade portal.

Search for ‘Morris AR’ in the app store.

© Morris Lubricants All rights reserved

PERFORMANCE DELIVERED THROUGH TECHNOLOGY


